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The Pfizer logo

Pfizer Branding Guidelines / Visual identity / section 1: the masterbrand

The Pfizer logo is the primary symbol of our corporation. It unifies us 
across businesses and geographies, and signals to the market who we are 
and what we stand for. 

Our logo has recently evolved to tell a more complete story. The “Pfizer 
oval” was introduced in 1991. Over time, we built a great deal of 
equity in that logo, and it is widely recognized around the world. But 
today, Pfizer is a different company. We’ve changed through global 
growth, numerous acquisitions, entry into new therapeutic areas, and 
development of life-changing medicines. Our new logo keeps much of 
our existing equity, but asks people to take a fresh look at Pfizer because 
we are not the same company we were in 1991. 

The refreshed Pfizer logo is still blue, but we have brightened the color 
and added a gradient to signal Pfizer’s optimism and warmth. 

The typeface is still italic, but we have adopted a more contemporary 
type where the letters are rounder and friendlier. We are more accessible 
and less formal. 

Finally, the logo still uses an oval as a basic shape, but it is tilted slightly 
upwards, signaling positive change and forward momentum. 
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Dear Pharmacist:

Many of your patients diagnosed with depression have taken the first important steps in setting a course of 

treatment—seeing their primary care physician or mental health professional and starting treatment. The next 

step is for them to commit to following and staying with their treatment plan. Unfortunately, it is at this stage 

that many patients with depression fail.

One of the most common problems is that they often do not adhere to their medication schedule. Another is 

that some of them stockpile their unused antidepressant medication. In such cases, if the medication is later 

taken during a higher-risk period, this could result in their experiencing serious side effects, including overdose. 

Depressed patients also tend to not schedule or keep their doctor appointments. These problems may reduce 

the effectiveness of their treatment plan and diminish their chances of reaching their treatment goals.  

In an effort to help keep these patients on track, Wyeth Pharmaceuticals is providing Understanding and  

Following Your Treatment Plan for Depression. The purpose of the program is to remind patients suffering  

from depression to:

	 • Follow their treatment plan

	 • Know all pertinent prescription antidepressant medicine information

	 • Take their medication only as prescribed

	 • Record and report medication usage and any significant changes they experience

	 • Schedule frequent doctor appointments and keep them

	 • �Have open communication with their doctor, mental health professional, caregiver,  

and pharmacist

A Guide for Pharmacists is also available. It provides some additional information to consider when using  

Understanding and Following Your Treatment Plan for Depression to counsel patients with depression.

We hope you will find this service item useful in helping counsel your patients with major depressive disorder.

If you have any questions or suggestions, please contact the Professional Services Support Center at  

800-395-9938 or visit www.wyeth.com.


